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https://packflow.info/

"COMPETITORS

WHO ARE OUR
VISITORS?

If you've arrived on our platform, you're already a
valuable lead. -

Unlike the noise and clutter found écrﬂoss the web, our
platform is built specifically for a highly specialized

~ manufacturing sector. This naturally filters the inbound

traffic — we may not have massive numbers but the
quallty of visitors is high.

- Our audience is mainly composed of buyers actively

seeking éuppliers who can solve specific problems.
Many are from young start-ups exploring solutions —

some may experience sticker shock when they see the

pricing, but that’s no different from what happens at

“industry exhibitions. It's part of the process.
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We believe one of our key added 'value_s Iifes: in

providing insight into visitor search trends—helping

you t}nderstand where the market is heading.
~ While basing investment decisions on what companies P

are currently producing offers one perspective, o

combining this with data on what users are actively
“searching for gives you a more complete picture. This
~dual approach allows you to anticipate demand and
 position your offering strategically—so you're ready
-~ when purchasing decisions are made.
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We uhderstand how important the geographlc origin
of your leads is, so we provide tools to help you ~
evalgate where they come from. |

| DeOpIe-‘dﬂnk all around the world—but you likely

“uncover where interest is growmg and |dent|fy the
~areas W|th the highest potential. BT
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Hrioritize certain regions based on your installed base,
ocal agents, and st‘rateglc intefests. Letsusedatato
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I EUROPE

GEOGRAPHIC PERCENTAGE DIVISION FOR OUR
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THANKS AND SEE YOU FOR
“THE NEXT REPORT!
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